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Comments on 2022/23 Cherry Season in the U.S.

In general, 2022/23 was a step in the right direction

Bigger Volumes

Marginally Better Quality (late fruit seemed to be better tasting)
Stronger Information Flow from Chile

Stronger Promotion Support from Chile

On the other hand, there is still much room for improvement

Issues with pitting and too much fruit that tasted just “ok™

Abrupt, early end to the season, with large retailers like Publix and Wakefern
communicating that the season was a month shorter than last season
Much buildup for February ads, but not enough fruit to support it

Need better information from the START of the season as to what is being
shipped, where and when




Trade Promotions



‘& THE PRODUCE NEWS

SUMMER HAS BEEN
EXTENDED. GOOD NEWS
FROM CHILE!
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CUSTOM CONTENT NEWSLETTERS

SUBMIT YOUR OWN RDVERTISING <
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Custom Content Trade E-newsletter and ‘ﬁmm
Ad in Vision Magazine

Kick off season with custom content E-newsletter sent to 80k retailers,
wholesaler and importers and ran Cherry ad in Vision Magazine.

E-newsletter included information of the season and a link to
FruitsfromChile welbsite’s Cherry page

G@®»D NEWS
FROM CHILE.

We'ne back. Blgpec Juicier and smseter than ever. Chie is committed 1o delivering
comaiatentt vohumes of hgh-quality cherries to retaders in North America. Chiean cherries
Lrvrg @ucerrant 10 por geoha e Gepar st and debver o wbalarial saies W1 whes
Promoted during the winter montha.
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CHERRY PICKED
JUST FOR YOU.
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Trade Ad in Vision
Magazine; circulation of 3,000



Press Release sent on Feb. 1
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With volume up, now is the ideal time to promote
Chilean cherries

Febraary 1. 2003

Chille han shipped %8 percent more volume 10 the US. compared £ the same thme last year, and Chdean cherry promations have Seen in Sl
yming tince Late Decomber. in 3ddition to point of -1ake material videca. new recipes, cutton Sgkal ads and ks store merchandinieg spport. the
committos has engaged i ueveral new programa. Including Influencer marteting and Tik Tok.

The committos aho worked with four large retall chaim on the design and production of cherry bim. According to Kares Brux, managing
director of the Chilean Fresh Frutt Aasocistion, the birm have been el b O hing comsu and salen. “Many shoppers have
1o i hat cherries are svailable during our winter monthn, 5o these bins have boen incredibly efective in grabbing Bhelr attention and driving
catepory sabes. Wie currently Rave more than 1.000 birs on displa. and we're pharnsing 10 expand the program sext season”

There's il time to promote cherries, bt the clock i ticiking. Retaliers interested in February promations thould contact thelr regional
merchandiner b3 coor dinate.

To srenghen Cossumer awareness, Cherries from Chile i undertaking » national 5 CAmeaigs i ConunCTon with Audacy. Rado ads and
Onlinne ads e rurwing 1 Los Argeies. Boston. Chicage. Tamoa. San Astonio and Cindinnati though Feb, 4. As part of the Campagrn. Conmurmers
CaN etey 10 Wi 3 i 10 Las Angeles 10 Catch S0 of music’s Digest superstans in the 2023 "We Can Survive” concernt

Previous conoerts have incheded such stars 2 Coldplay Jonas Brothers, Tavior Seift, Lo and Bile Elish, among others. Visit the website
Wi IEICK COMVEantests Cherries-fram <hide — by Feb. 4 to encer The prize package IRudes Two concert tickets, 3ccess 10 3 VIP party at the
Molhywoad Dowl, 3irtare for two, 2nd Lpending maney

144,300 Impressions
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Chilean cherry promotional opportunities
plentiful for retailers

Cherrish every
moment.

THE PACKER STAFF f ¥ in =

Chilean cherry promotions have been underway since late December, and retadlers have

even more cppartunities heading into National Cherry Month in February

n add o POS material, video

merchandising support, the Chiean Che
programs, including influencer marketing and TikTok, according to a news release.

The committae also worked with four retail chains on the design and production of chesry
bing, which have been instrumental in dr

SUMer avwareness and %, Karen Brux

manageng director of the Chilean Fres

e Cherries)\(Chile
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It’s a Cherry Good Time to Promote Cherries
from Chile

& Chilean Fresh Frut Assodation € Produce © February 1, 2023

Did you know that February is National Cherry Month? Some say it's
connected to George Washington, who we celebrate in February and who
chopped down a cherry tree as a young boy, but it actually dates back to
1912, when Japan sent 3,000 cherry trees to the United States as a symbol
of friendship between the two nations. February and cherries just go
together, and with an array of available merchandising materials and
marketing programs, the Chilean Cherry Committee is making it easy for
retailers to join the celebration!

Chile has shipped 58% more volume to the U.S. compared to the same time last year, and Chilean Cherry
promotions have been in full swing since late December. In addition to point-of-sale material, videos, new recipes,
custom digital ads, and in-store merchandising support, the Committee has engaged in several new programs,
including influencer marketing and TikTok.

The Committee also worked with four large retall chains on the design and production of cherry bins. According to
Karen Brux, Managing Director of the Chilean Fresh Fruit Association (CFFA), the bins have been instrumental in
driving consumer awareness and sales. “Many shoppers have no idea that cherries are avadable during our winter
months, 5o these bins have been incredibly effective in grabbing their attention and driving category sales. We
currently have more than 1,000 bins on display, and we're planning to expand the program next season.”

To strengthen consumer awareness, Cherries from Chile is undertaking a national ad campaign in conjunction with
Audacy. Radko ads and online ads are running in Los Angeles, Boston, Chicago, Tampa, San Antenio, and Cincinnati
through February 4, As part of the campalign, consumers can enter to win a trip to Los Angeles to catch some of
music’s biggest superstars in the 2023 “We Can Survive® concert. Previous concerts have included such stars as
Cokiplay, Jonas Brothers, Taylor Swift, Lizzo and Billie Eilish, among others, Check out

www.audacy com/contests/cherries-from-chile by February 4 to enter, The prize package incudes two concert
tickets, access to a VIP party at the Hollywood Bowd, airfare for two, and spending money.

There's still time to promote cherries, but the dock is ticking. Retadlers interested in February promotions should
contact their regional merchandiser to coordinate.



Trade Shows 2022-23 mm.

« The Global Produce and Floral Show 2022 (Orlando, FL), October 27-29, 2022

« FPFC Holiday Luncheon & Charity Auction (Cerritos, CA), Dec 7, 2022

 New York Produce Show (New York), Nov 28-Dec 1, 2022

» Global Organic Produce Expo (Florida) Jan 30-Feb 1, 2023

« FPFC Northern California Membership Luncheon (Pleasanton, CA) Jan 18, 2023
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Ready for the New York Produce Shom! Stop by Booth #8318 on Thursday and
vis® with Xaren and Alisen about promoticnal opportunities for Chilean winter
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Chile Is the langest exporter of fresh fruits from the
Scuthern Hemisphere. Our produce is grown with | Fresh Produce & Floral Council
care by the fruit farmers of Chile m I‘ ) e
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Retaill Promotions

99 Ranch web banner, mobile app, Demos S 1,630 350,000

Affiliated Amarillo Volume Incentive 700 S 2,500 S 21,627
Albertsons Mid Atl. (Acme & Safeway Eastern Region) JustforU offer - $2.99 273§ 5,000 1,911 S 33,057
Albertsons Portland ads volume 140 S 2,000 2,940 500,000 $ 179,251
Albertsons So Cal Bin S 14,530 S 264,322
Albertsons Southern California 3 digital coupons 330 $ 10,000 19,470 S 264,322
Albertsons Southern Division - 3 banners Ad & Volume Incentive 148 S 5,000 10,360 S 446,933
Aldi Ad & Volume Increase 2,285 § 12,500 68,550

Allegiance Retail Ad support at Foodtown and7 other banners 130 S 3,000 6,370 S 55,903

Digital Marketing - web banner, social media,

Alpha Marketing (Bravo - 70 stores) & Ctown (200) stores ads, in-store radio, etc. 271 S 2,000 3,794 511,797

Associated Wholesale Grocers (AWG) Corporate Web Blast & Volume Incentive 3,200 §$ 5,000 S 195,738
BJ's Digital Target Banner Ad 246 S 6,501 3,444 260,047 S 52,141
Brookshire Grocery Ad & Volume Incentive 180 S 5,000 7,560 S 376,655
C & C Produce Volume Incentive 4,000 S 1,500 S 49,059
Charlies Web banner 54 S 1,000 7,000

Costco Costco TV Network 156 S 20,700 2,184 19,495,478 S 452,120
Crest Demo 6 S 600 6 6 S 932




Retail Promotions mm
__------

Food Lion Ad & Volume Support 1,103 S 4,230 38,605 724,247
Food Lion eCom Package and coupon in January; 1,103 S 10,766 40,764 S 726,691
Giant Eagle (216 stores based in PA) Ad & Volume Support 216 S 5,000 9,072 S 474,168
Grocery Outlet Display Bins 50 $ 2,050 1,950
Hannaford - 183 stores based in ME Ad & Volume Program for the Season 183 $ 3,000 2,562 S 169,004
Digital Coupon - $1 off minimum 1 Ib.
Hannaford - 183 stores based in ME Purchase 183 $ 2,850 S 28,483
Ad support and season-long volume
Harris Teeter - 230 stores based in NC incentive 230 S 5,500 8,050
HEB Sales/Volume Incentive 325 §$ 4,000
Digital Coupon - $1 off minimum 1 Ib.
HEB Purchase 325 §$ 1,330 S 13,263
Hy-Vee (based in IA) Ad and Volume incentive 280 S 2,000 5,880 S 74,331
Ad & Volume Incentive/Bin Production/T-
Jewel-Osco - 188 stores based in Chicago Shirts Production 188 S 27,886 19,740 S 871,212
Kroger Ad Support 2,797 §$ 17,500 137,053 S 11,339,511
Kroger Targeted Onsite Ads 2,797 S 22,504 794,246
Targeted Onsite Ads (production charge
Kroger from TMD) S 451
Volume incentive with 1 Ib. clamshell
Lunds/Byerly's program 28 S 2,000 S 87,999
Custom Signage - Iron Man Posters & 7 " x
Lunds/Byerly's 11P POS - production/print charge S 1,281 S 120,000
Price Chopper/Market 32 (Golub) Ads and Estancion Signage; volume incentive 133 S 4,000 5,586 S 442,199

Publix Ads and sales volume 1,333 S 10,000 102,641



Retail Promotions mm
——------

Pyramid Foods (Price Cutter) Ad Logos and volume/data 1,000 1,036

Rouses (65 stores based in LA) Ad logo and volume data 65 S 3,000 910 S 228,115
Safeway Nor Cal ads social media 288 S 3,000 16,992 1,200,000 S 436,323

Front Page digital coupon ad, February big

Safeway Seattle book of savings 220 S 5,000 6,160 700,000 S 214,706
Sam's Clubs 77 Demos Scheduled; 68 actually ran 68 S 13,320 68 68

Save Mart Mobile app digital coupon/2.1 ad 204 S 3,500 5,916 280,266 S 166,036
Smart and Final 2 email blast ads 255 S 5,000 15,045 5,000,000 $ 345,011
Southeastern Grocers (Winn Dixie & Harvey's) Ads and volume program 523 §$ 5,000 25,627 S 129,675
SpartanNash - corporate stores Ad & Volume Incentive 2,068 S 5,000 5,880 S 236,817
Sprouts Digital Ad email blasts 370 S 10,000 10,500,000

Stater Bros. 4 Digital Ad/Email blasts 171 S 5,000 12,996 3,200,000 S 174,486
Stop & Shop Ad & Volume Incentive 416 S 7,500 17,472 S 574,056
Strack & Van Till Ad/Volume Increase 23 S 2,000 805 S 86,966
Super King Market ad, email blasts, bins 8 S 3,025 472 34,000 $ 410,858
Tops - based in NY Logo Ads & Volume Incentive 149 § 3,600 6,258 S 195,738
United Supermarket Ad and Volume incentive 9% S 5,000 2,688 S 4,753
Wakefern/Shoprite Sales & Volume Incentive 344 S 7,500 12,040

Winco Foods Social Media story post 115 $ 1,000 268,916



Ad Support 2022/23
Total of 1,912 cherry ads this season, an increase of 71% over
same period last year

Total AdBlocks Total of AdBlocks
21/22 22/23

Difference

DIGITAL 12/04/2022 - 12/10/2022 37 a4 To%
@ b 12/11/2022 - 12/17/2022 83 113 36%

; : 12/18/2022 - 12/24/2022 42 116 176%[
o TN 99 12/25/2022 - 12/31/2022 135, 177, 31%
€ : 2 b, 01/01/2023 - 01/07/2023 170 239 41% :
«  Cherries) ! Chile FEST Y 1 T 1
T, =0 01/08/2023 - 01/14/2023 160 213 33% ==
3 1 ik 1 1 Acme Markets Weekly Ad,
01/15/2023 - 01/21/2023 189 326 72% Philadelphia, PA,
Acme Markets (NAL, 11612023, 01/22/2023 - 01/28/2023 115 227 97%
Philadelphia, PA, Front, Page 1 o7 8 01/29/2023 - 02/04/2023 59 214 263%
02/05/2023 - 02/11/2023 57 139 144%
» »
02/12/2023 - 02/18/2023 36 99 175% o] ': u l
02/19/2023 - 02/25/2023 25 4 -84% ‘
02/26/2023 - 03/04/2023 13 1 -92%

Grand Total

9lb7

Large

Digital Coupon Price Cherries
Member Price: $499 Ib

Heaviest ad support corresponded with biggest arrivals

Albertsons POR, 2/1/2023, Weekly
Ad, Albertsons SOC, 1/25/2023, Weekly Ad,

San Bernardino, CA, Front, Page 1 of 4

Portland, OR, Front, Page 2 of 7


https://promotionsintel.numerator.com/xls/?CliID=1495&C=9528&X=2954692&PdtID=2249674242&Print=PI&ProductWithMidPage=true
https://promotionsintel.numerator.com/xls/?CliID=1495&C=9528&X=2954692&PdtID=2275506333&Print=PI&ProductWithMidPage=true
https://promotionsintel.numerator.com/xls/?CliID=1495&C=9528&X=2954692&PdtID=2260677017&Print=PI&ProductWithMidPage=true
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Acme Markets (NAI), 1/6/2023, Weekly Ad,
Philadelphia, PA, Front, Page 1 of 6
g ront,Tage T o1 ® Acme Markets (NAI), 12/16/2022, Weekly Ad,
Acme Markets (NAI), 12/23/2022, Weekly Ad, Philadelohia. PA. Back. Page 8 of 8
Philadelphia, PA, Back, Page 8 of 8 phia, , , Page 8 of 8

g Cherries\!Chile %

DIGITAL ONLY ~U
4.5

Albertsons POR, 2/1/2023, Weekly Ad,
Portland, OR, Front, Page 2 of 7

Albertsons POR, 1/18/2023, Weekly Ad, A'bes':‘:t';: ?,:,E:’ lf: 2@02:,3; V:e;';'fy.lAd'
Portland, OR, Back, Page 5 of 5 4 iy Jr=age £ omd

Cherries\ i Chile |

Sweet red

Chemes

5 b Large
Member Price

Digital Coupon Price Cherries
Cherries Member Price: $4.99 Ib

Albertsons SEA, 1/11/2023, Weekly Ad,
Seattle, WA, Middle, Page 3 of 6

Albertsons SOC, 1/25/2023, Weekly Ad
Albertsons SOC, 1/4/2023, Weekly Ad, B ’ j
Bakersfield, CA, Back, Page 6 of 6 San Bernardino, CA, Front, Page 1 of 4


https://promotionsintel.numerator.com/xls/?CliID=1495&C=9528&X=2954692&PdtID=2249674242&Print=PI&ProductWithMidPage=true
https://promotionsintel.numerator.com/xls/?CliID=1495&C=9528&X=2954692&PdtID=2243689456&Print=PI&ProductWithMidPage=true
https://promotionsintel.numerator.com/xls/?CliID=1495&C=9528&X=2954692&PdtID=2246761639&Print=PI&ProductWithMidPage=true
https://promotionsintel.numerator.com/xls/?CliID=1495&C=9528&X=2954692&PdtID=2275506333&Print=PI&ProductWithMidPage=true
https://promotionsintel.numerator.com/xls/?CliID=1495&C=9528&X=2954692&PdtID=2275282285&Print=PI&ProductWithMidPage=true
https://promotionsintel.numerator.com/xls/?CliID=1495&C=9528&X=2954692&PdtID=2278424611&Print=PI&ProductWithMidPage=true
https://promotionsintel.numerator.com/xls/?CliID=1495&C=9528&X=2954692&PdtID=2252472006&Print=PI&ProductWithMidPage=true
https://promotionsintel.numerator.com/xls/?CliID=1495&C=9528&X=2954692&PdtID=2248707009&Print=PI&ProductWithMidPage=true
https://promotionsintel.numerator.com/xls/?CliID=1495&C=9528&X=2954692&PdtID=2260677017&Print=PI&ProductWithMidPage=true
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Alb/Von $2.971b front page Albertsons Seattle $2.991b
digifal coupon front page digital coupon
ASQFEWAY" SEE GAME DAY SAVINGS INSIOE!
Albertsons —_—

pergect malchey | 0
VALENTINE'S

Albertsons
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Super King Ad Feb 1

Large Mangos

- Boot Shoulder ad o
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a
399 USDA SUPER KING
Don Francisco ,
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or edCoﬁeelzoz Cherries J/

Signature Farms® Boneless Skinless
Chicken Breast or Thighs Value pack
or Pork Baby Back Ribs Previouly fozen

¢ ik or
waterfront BISTRO*

Raw Peeled &
Deveined Shr-no

Zergiit Danish White

Cheese 800 Gram or @

Coffee-mate
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Assorted Varieties White
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L herries e |

Safeway Seattle (288 Stores)

Front page digital coupon ad $3.991b
5§8ucl)’3(;|';c:elrr)ental Sf:les: $214,706 and Stater Bros (171 Stores):
, otal impressions front page Jan 4 #1 feature, Jan 19th email blast, Face Book

post, Ad #1 feature front page, store poster and display photo

v 4y

$2.99 per

Sweet Red Chanries

Result: Sold:16,563 Cases, Total Sales: $635,853, +37%
increase over prior year

SAFEWAY (Y startFresh o & VS

=2 ) Stater Bros. Markets @ £S5 O ]m mBa RQS,
A\ Abertsons == B o 6h- Q@ -
— goW Codkey Ready to save on groceries? Check out our Weekly Ad at https://www.staterbros.com/weeklyad/ w ﬁ’ r
- 2 p > - o oD -
DIGITAL ONLY +u) . Saymgs @ and begin saving. |t'$ time e

for tasty !"" 0 'Q

. <» A
savings! am (A “’
g ":” b‘ - -

Prices eflective 0111823 10 012423

THTER BROS.

—— Mmarkets
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o=} .
3.99 L)
- USDA Choice Beel Ch«-ﬁo
o~ Dormless Chuck Roast
Troao de Distec sin Husso $3.99 lb.
$3.99 Ib.
5?:‘-‘-‘.&
PA
60 GREEN!

Silk Almondmiik or
Florida's Natural Julce
Selecied Varetes

$2.99

V£ = -
ONLINE!




Cherry Bin Promotions

Designed and produced cherry bins for 4 retailers

« Albertsons So California (330 Stores)
« Super Kings (8 Stores)

« Grocery Outlet (50 Stores)

« Jewel Osco (188 Stores)




Albertsons Vons Bin Promotion mm

Los Angeles (330 Stores)
PO

« Designed and produced bins for 330 stores Albertsons voNs
« Ran ads all season starting in early January; three front page digital coupon ads ) ¥
« Albertsons wants to expand this program next season
Result: Sold 60,079 cases; +11.25% over prior year, Sales $3,297,736; +20.28% over
prior year +$528,645 Incremental Sales
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February 8™ Digital Coupon Ad January 11t Digital Coupon Ad




Cherry Bin, T-shirt, Billooard and Ad Program with Jewel Osco mm
(Safeway Banner: 188 stores in lllinois, lowa and Indiana) \

« Ran ads 9 different weeks from Dec 14-Feb 14 >
 Billboards ran throughout Chicago from Jan 11 0 o '%es\scmse_ sgﬁ:ﬁ,?;"
» Produce staff wore Cherry branded shirts in February, National - S s A
Cherry Month.
« Cherry bins in store throughout the season

Result: Total sales of $1,406,694; incremental sales of $871,212
(162%)
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Chilean Cherry Video Promotion at ﬁmm
Costco (156 locations)

« 15 second video developed for Costco highlighting health benefits; ran from Jan 14-29.
* Videos ran on multiple TVs in the front of stores, so high visibility.

Result: 19,495,478 Impressions
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Coatco Manteca, CA - 01/19r2023




Digital Promotions with mm

Save Mart/Lucky/Food Maxx 204 Stores, Modesto, CA

» Digital app coupon program January 18th-31st
« They also ran digital coupon for .75 off 2lbs or more

 Ran Chilean Cherry Ad on February 1

Result: Sales $183,168, +969% increase over prior year, incremental sales +$166,036, sold 3,550 cases,
+1,149% over prior year and total impressions of 280,266.

12:35 L e v wem M m Don't forget to download
4 S ok 5060 FOOTHILL BLVD these offers before you shop!
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Alpha 1, the in-house marketing group for Bravo and mm

CTown supermarkets (271 Stores) Web Banner Program

Ran a digital cherry program to increase
awareness and encourage purchase of Chilean
Cherries in January. The program utilized in-store
radio, web banners and social media (FB and IG
posts) along with digital circular ads

Results:

Recipe blog post with embedded YouTube video
delivered 360,003 digital impressions with 176,237
engagement (49%).

The CTR (click through rate) was 19.1%.
Viewership of the digital circular was 214,554 and

there were 7000+ in-store radio plays.
Each bannerran 5 ads - 1 ad in December, 2 in

January and 2 in February.

Website
Display
Ads

=3 8hdve)

Cont...



Paid
Pinterest
Ads

Fruits From Chile Cherri.... <

e CTown Supermarkets
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Alpha 1's promotion channels

Recipe
Blog
SRy, Content

PARFAIT

Bruschetta

Jan 1, 2022
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Social
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Smart and Final Chilean Cherry Email Blast digital dem.

Ran 2 email blasts and ads; January 11 Front Page and and Email Blast and
January 25 Email Blast and Ad

Smart&Final.
— - Result:
AL A T R « Impressions: 900,000
« Sold 18,635 cases; +94% increase over last year. ¥
—,,mcm « Sales: $715,397 +$345,011 incremental sales

- Smart&Final.

First Street PRICES EFFECTIVE JANGARY 1117, 2803
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99 Ranch Chilean Cherry Online Web and Mobile Banner ﬁmm

@ 6336 Regio Ave, Buena Park, CA 90620... > [

« Sampled cherries at one 99 Ranch location on
Feb 5th (Great fiming with Chinese New Year);
We utilized recipe cards, and our point of sale Pu SeiE R 8 SR S e
« Web and mobile Banner featuring Cherrish Every pe
Moment creative with linked to cherry video.

Result: 350,000 Impressions

REHFIHE
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APREARER (.. WMNBANSE([.. EDTERHEMN
$12.99 $12.99 $10.99




Cherry Demos at Sam’s Club

Tastes&Tips

Try it. Love it. Take it home.

« Ran 68 cherry demos af the top
performing clubs on January 8th.

« Used side-of-cart signage that included
our “Cherrish the Moment” slogan along
with our logo.

Make it a Cherry Good Year Result: buyer reported a very solid season
out of Chile with sales up 78.6% over LY
and units up 107.01% over LY.

< Cherries\:Chile




Consumer Marketing



Nationwide Radio Campaign, ‘Cherrish’ a special moment at the mm

Hollywood Bowl

» Cherries from Chile gave consumers an opportunity to win an exclusive VIP experience at
the 2023 “We Can Survive” Concert at the Hollywood Bowl. (2022 concert included Alanis
Morissette, Halsey and OneRepublic, among others)

« The goal for this campaign was to build Chilean Cherries brand awareness throughout
National Cherries Month via multiple touchpoints.

« The campaign featured custom brand creative, in conjunction with an exclusive Fly
Away VIP contest to Audacy’'s We Can Survive 2023 concert event.

* |In addition to our paid media plan, Cherries from Chile was a sponsor to multiple
concert contests, building on our already successful campaign.

« Supported the contest via Fruits from Chile social media platforms; 41,364 Impressions

Timing:.
Campaign Dates: January 22 - February 4, 2023, Concert: October 2023

W= CAN SURVIV=

Prize: CONCERT

ROUNDTRSP AIRFARE 2 VIP TICKETS

Airfare for 2, Hotel room, 2 passes to performance with VIP Viewing Area A ——

COURTESY OF

Result: Total Contest Entries: 5,053; Total Impressions: 8,647,151 Pl
f’kj\ oQv
- ‘ .‘1 % Liked by theyummytarm and 29 o

a ©

0’

Contest Link.

Radio ads ran in
Los Angeles
Boston
Chicago
Tampa
San Anfonio
Cincinnatfi


https://www.audacy.com/contests/cherries-from-chile

LA Wine Festival Sampling at NO COST

« Added value from radio campaign
 Served Chilean Cherries fo Uncorked LA Wine Festival's 2,500
attendees on the weekend of Jan 28

. Cherries\ | Chie |
CHERRISH

EVERY
MOMENT

Cherrish every
moment

A TASTE OF SUMMER. FRESH FROM CHILE

» ,r".“.";» L PN
P ‘ “ “oa a xé“




Videos and recipes produced by Registered Dietitian ﬁmm
Annessa Chumbley

 RD Annessa Chumbley produced 2 videos; one focusing on Healthy
eating ideas for New Year and the second on ways to celebrate
National Cherry Month

7/ New recipes

Gluten-free Cherry Almond Heart Cakes

< ® 027 N :: Cherry Swirl Yogen Bark
Click here for video g TN SN '¥;



https://www.youtube.com/watch?v=Tfj31yE4Tkc&list=PLKYApP6dPUCfCksBD4Wao7g6qX9ku6ZO0&index=2

Cherry Consumer L Cheries chit

E-newsletter

Cherries\ ! Chile |

Contest Alert!

VIP Treatment at the
Hollywood Bowl...Courtesy
of Cherries from Chile!

Win the trip of a lifetime to see some of the b gEest music

Cherrish every Moment
with Cherries from Chile!

« Sent Cherry E-newsletter 1o 40,000 Subscribers

« The newsletter featured new recipes from
Annessa Chumbley and her video “Celebrate

WECANSURVIVE | "_. National Cherry Month™.

—l I « The highlight of this e-newsletter was the

+ SPENDING MONEY!

covsrae e nafionwide Radio Audacy contest!

« (herries\ ! Chile

CHOCOLATE COVERED GLUTEN-FREE CHERRY
CHERRY SMOOTHIE ALMOND MEART CAXES




Cherry Online Campaign (Nov-Feb 2023) mm
Total Impressions: 1,190,608

Influencer Partnership Program TikTok

because now we
can enjoy this
& _healthfuit all

Worked with 4 influencers with a total Created NEW TikTok account. Added 41
community size of Digital Ads TikTok's with 147,168 total video views.
271,625; created10 posts . Grew community from 0 to 839 followers.

Increase Awareness of the seasonal key messages through Paid
Impressions on YouTube. 924,849 Impressions



Influencer Partnership Program (Feb. focus) ﬁmm

4 influencers of different backgrounds had 10 posts promoting Chilean Cherries on TikTok and Instagram
for the month Jan and Feb.




TikTok " Cheres (Chie ]

« Launched NEW TikTok account featuring seasonal Cherries from Chile; Focused on sharing
recipe, food tips and
key messages.

v Community growth 0to 979
v' Total Impressions 147,168
v' Engagement Rate 10%

v Number of Posts 48

Top TikTok Posts by Views

because now we
can enjoy this
{a healthyfruit all

> 22r2Klong T




Chilean Cherry promotion on Fruits from Chile ﬁmm
Social Media Channels

facebook 1.25m Fans 130,226 Organic Impressions in
e US and Canada from Nov 2022-Feb 2023 New! TikTok

et eyl b e Soft launch of NEW Tik Tok Channel!
. ] 138 million monthly

' active users in the US!
‘ @ u < Fruits from Chile Qe
1.2M 47.1k 19.8k 47.1k 4.3k Q

Sfruitsfromchile

78 25 322

d* TikTok

979 followers

L

Frults From Chile © h an 22 .
Celebrate Lunar New Year hWC loan Cherries thymhv 2 pretty,
natural gift and they're o versatiie fruit to eat. Enjoy them as a snack on
ther own or add them to r-«(ndm‘-',ocpes-

frwtsfromchlle TikTok



https://www.tiktok.com/@fruitsfromchile

ilean cherry article throu
News USA

165 Million Impressions
$1.5 Million Ad Equivalency

The San Diego Union-Tribune

BALAXING Fleeing driver apprehended following crash

Cherrish Every Moment with Cherries from Chile

RER § YMBCL MPANY NAME  OETOUOTE  Mecert Quctes b My Watchints Indicanonsd Local Stocks e o

San Dlego Stocks  Markets  Stocks  ETFs  Tools

Overview News Cumencies memational Treasuries

Cherrish Every Moment with Cherries from Chile

By: NewsUSA Janwary 30, 2023 ot 07:59 AM EST

NEWS USA

Chilean Fresh Fruit Association

Cherrish Every Moment with Cherries from Chile
Number of placements to date: 2,662 O]

Cumulative unique visitors/month: 165,461,922

Equivalent ad value of web placements: $1,489,157.30 e o s B e |

Athough cheeres a1v svadable domentically in Do Unioed Stanes in the wammet, they bring 3 mech aveded bunt of
cobor and e darrg the (obd wirter moetha Wrter cherties come (rom the Sowthern Hemeaphere, prmmanly
Som Ol i St Amevica!

Some prvphe sy hat Kot wwnal Cherry Vet h was inaganed by (he leperd of Gevrgr Washington, wheme bertsdes b o

NewsUEA) - There's more 10 be sweet Fobruary holidey, 3nd who chopped Gows 3 cherTy Thee a4 3 yougee

about in February then just Valentine's Day. February is National Cherry Month, and

@00000

you can find sweet, juicy Chilean cherries

your supermarket all month long.

Although cherries are available domestically in the United States in the summer,

they bring a much-needed burst of color and flavor during the cold winter months.

Winter cherries come from the Southern Hemisphere, primarily from Chile in South

Americal
No marser the reason, s the perfiect season to enjoy Chilesn cherrien. Torat your Valentine, or yoursell with
delucwnn chenry Shed trewts bor Valerdine's Dy, mach as Osocndite Oherry Bromrie Bdes fuat prt somse Ohdean
Some people say that National Cherry Month was inspired by the legend of George Charrios, 3 box of Beowrie mix, nd & cup of mwked dark chacolats, and you arv good to go. Add somme wprinkies for
A 2 " N o0 extrn Souch! You can find the full recipe st www fratafromchie com -
Washington, whose birthday is a February holday, and who chopped down a cherry
tree as a youngster. Chilean cherries don't jat taate prvat, they te also grvat for you'

Chaerios arw rich In ancsouidants, a4 well 31 vitamin C, which s impartant to mairtaining 3 Meaklvy imesane ryvoens

No matter the reason, it's the perfect season o enjoy Chilean cherries. Treat your They abso contain vitarsirs A and K. slong with potasshem, magneshem, snd even some of fhe recommended dady

Valentine, or yourself, with delicious cherry-filled treats for Valentine's Day, such as it ol Calcnsm. Ourevies e 3 Lasty wimasie of Shes, L

Chocolate Cherry Brownie Bites. Just get some Chilean Cherries, a box of brownie A onve-owp serving of chewvies provides 35K of the srosmmeaded dolly amesst of vitamin C, scrending 1o the
¢ and ¢ f melted dark ch ate d are 60od t¢ Add some Chiloan Chaery Comitine. Chamry conssmption sluo may help sedce the ridk of cancer and hear disease. Finally
MIX, and & Cup O medied dark CNocosite, and you are good 10 go, AQd some charries conteln o baskiey dose of the sheep-pe g o RIETR

sprinkles for an extra touch! You can find the full reCipe at www rutshomende com.

Cherries from Chile b celebeating thin month with 3 chance 1o win & t4p to Los Angeles 2 catch some of mesic's

Begorst sy viars un e JETL "W Cam Sarvme” coment Ok ond wavm madacy vmm vmstesin herries Inme dhde



Patty Mastracco 2023 TV News Segment

Patty Mastracco ran 2 segments on Chilean cherries.

« KMHP “Great Day Kitchen 33000 audience-views,
January 19th, 2023. Patty promoted health benefits of
cherries, New Years healthy solutions, counter-
seasonality, growing conditions in Chile, mentioned
“Cherrish every moment”, and put together some fun
recipes including a blueberry super salad and cherries
with yogurt and toasty steel cut oat dipper.

> PATTY MASTRACCO

RECIPE DEVELOPER AND FOOD STYLIST

« She also ran Super Bowl segments on the same
Fresno TV network Superbowl week, 27,000 views,
promoted Cherry salsa, National Cherry Month

Result: 526.2K Impressions




= " Cherries\ i Chile

Chilean Cherry Research

o Awareness, knowledge and perceptions of
imported cherries

o Awareness, knowledge and perceptions of
imported cherries, and specifically Chilean
cherries

o Awareness of the country of origin of the cherries
they purchase

¢ Brand awareness
¢ Recall of Cherries from Chile promotions



Cherry KPI Comparison

2021/22 2022/23
Promo Stores 15,478 28,867
Demo Days 97 74
POS Days 383,468 588,849
Impressions Trade Promotion 25,406,790 43,142,464
Impressions Consumers 215,410,459 184,811,299
Impressions PR 1,254,404 1,808,690

Diff

87%

-24%

54%

70%

-14%

44%

Note: Consumer impression 14% less than last year because we didn’t have Shopkick program this year.



Cherry KPIs mm

Campaign Category Investment by Channel Impressions Co(sépp':; K Incremental Sales Cost per Sale POS days Cost per POS Day
RETAIL PROMOTIONS S 313,254 43,142,464 S 7.26 |S 20,666,709 |S 0.015 588,849|S 0.5
Digital Coupon S 40,446 1,521,030 S 26.59 |$ 1,625,809 |S 0.025 36,397/S 1.1
In Store Merchadisings S 83,392 19,529,428 $ 4.27 |S 2,119,444 |$ 0.039 24,4205 3.4
Online Promotions S 63,086 22,092,006 $ 2.86 |$ 1,203,698 |$ 0.052 53,027|S 1.2
Total Sales/Ad/Volume Incentive S 126,330 . S 15,717,757 |$ 0.008 475,005 0.3
TRADE S 24,210 1,808,690 S 13.39
Custom Content Newsletter S 7,950 83,000 $ 95.78
Press Release 1,725,352
Events S 4,676 338 S 13,834.32
Retail Tour S 11,584
CONSUMER S 155,157 184,811,299 $ 0.84
NewsUSA S 4,000 165,461,922/ $ 0.02
\Wine Event S 1,078 2,500 $ 431.20
Social Media Promotions S 54,529 10,699,726| S 5.10
Nationwide Radio Campaign S 95,550 8,647,151 $ 11.05
DESIGN AND PRODUCTION S 42,979
RESEARCH S 28,250
Trade Research S 12,000
Numerator S 6,250
Consumer Research S 10,000
Merchandisers Fees/Supervision S 47,691
Total S 611,541 229,762,453 S 2.66 |S 20,666,709 0.030 588,849 S 1.04




